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28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.
Typical Adults 18 or older who used REDDIT in the past 30 days are 40.3 years old (17.5% younger than
average) and have a $107,558 (14.8% higher than average) annual household income.
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.

é EXIIa Typical Adults 18 or older who used REDDIT in the past 30 days are 40. years old (17.3% younger than

average) and have a $125,607 (18.3% higher than average) annual household income.
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.
Typical Adults 18 or older who used REDDIT in the past 30 days are 40.6 years old (14.8% younger than
average) and have a $149,301 (10.5% higher than average) annual household income.
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34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.
Typical Adults 18 or older who used REDDIT in the past 30 days are 40.8 years old (15.7% younger than
average) and have a $135,751 (9.8% higher than average) annual household income.
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I26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.
Typical Adults 18 or older who used REDDIT in the past 30 days are 40.8 years old (16.8% younger than
average) and have a $116,710 (14.7% higher than average) annual household income.
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28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 23.4% more likely to be a college graduate,
26.3% more likely to work full-time, 1.2% less likely to be married, 19.6% more likely to be a parent of 1 or
more children under 18.
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 33.8% more likely to be a college graduate,
28.5% more likely to work full-time, 3.5% more likely to be married, 10.1% more likely to be a parent of 1 or

more children under 18.
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 17.6% more likely to be a college graduate,
26.1% more likely to work full-time, 3.5% more likely to be married, 16.2% more likely to be a parent of 1 or
more children under 18.
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34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 12.1% more likely to be a college graduate,
17.7% more likely to work full-time, 4.4% less likely to be married, 17.3% more likely to be a parent of 1 or
more children under 18.
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26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 10.3% more likely to be a college graduate,
32.8% more likely to work full-time, 1.6% less likely to be married, 27.3% more likely to be a parent of 1 or

more children under 18.

=
-

.
i ﬁ.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older |( \Q ) Marital Status: Adults 18 or older
\
. 8.1% . 3 77.1% . . 37.3%
Some High School or Less (not graduate) | AT Employed Full-Time or Part-Time 59.0% Single, Never Married 30.1%
" 27.2% ; 60.9% : 50.3%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 45.0% Married 51.2%
Some College Credit (no degree) _:ég@tgﬁ- Employed Part-Time (less than 35 hours) !1&2% Legally Separated Iig::“
o 11.9% ; 59.2% . 9.3%
Associate's Degree (AA, AS, etc.) 13.6% White Collar 42.9% Divarced
19.7% 17.9% < 1.0%
I
College Graduate (4 year college) 18.2% Blue Collar Widowed B 0%
13.2% . 17.6% 8.4%
Postgraduate Degree 11.7% Work From Home (most of the time or always) LGBTQ+ (net) Bl s.s%
who used REDDIT in the past 30 days ® PHOENIX whe used REDDIT in the past 30 days W PHOENKX who used REDDIT in the past 30 days = PHOENKX
TOp-ZO OCCUpaﬁOHS.' Adults 18 or older Entrepreneurs/Military Experience i ’M ] Sfage in Life; Adults 18 or older
B 67% 5.7%  6.0% 65%  5.6% 7-1% ) 30.8%
- - Parent of 1 or more Children under 18 I 24.2% -
12.9% . Working Mothers 9.4%
Small Business Self-Employed  Current or Former g I 7.5%
5% Owner Military Service 5.3%
2 Parent of 1 or more Children Under Age 2 I %
L SR 2% s530% 42% 3y V5% 5.7% 3.9% 3% 3.6% ——
59 : 31% 7%, 5 . 4 X
l . . 0% ) ged 7% O.mz.a% 2.3% 21% 2.0% 25%.9% 1 o gn 18% ax ? 0%1.29;, ossd1% 13%.0% 0808% Parent of 1 or more Children Age 2-5 p— 101539'{;3%
. H Bl mim' s mimemom V" oo g —_—
o o > > ; . i : @ & 5 o Parent of 1 Child, 6-11 %
-m“&b &n‘& F ‘,@qoe e@é‘ ﬁ"ae «é"éa ‘&4@& b\'?aa ».“‘04\0‘, @c“é&l sf 4 ‘,b‘#\ne e&é\& 4.@&00 ;f\ g ‘,‘9’& ﬁﬁy o ¢ ;F’.p .,,x"\p et eftormore Chdrenfee I 13.3%
o of & & o * = o« & < g &° 8 * 4 # & * Parent of 1 or more Children Age 12 - 17 13.2%
f" 4 @#ﬁ o - 4“"& @SP «0\«0‘ &‘p 9@7“ s"éu“ &‘&o‘b e,'\‘éﬁ @G@ \\e“\l £ i f‘f « 1&,#'? - e & I 14.1%
< < & 7 & ”
KA A A A A A e & 4 & Parent of 1 Children in Coll 5.2%
d&‘, & & ﬁ&‘. @@&Q‘ & & y # G;,‘Pb p & V@y & < @{@f Lf@“ r & arent of 1 or more Children in College Bl 20%
o s 5
¢ st) « 7\5\@"3 q{,‘_\f"q o\\'bﬁ‘“} Grandparent of 1 or more Children under 18 ﬂ 24.7%
& ) &
who used REDDIT in the past 30 days m PHOENIX ® who used REDDIT in the past 30 days ® PHOENIX

PHOENIX DMA Scarborough R1 2025: Jan24-Jan25 Qual Intab 537
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social media apps or websites used or visited past 30 days: Reddit



28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 7.4% less likely to own their home, 27.9% more

likely to own a higher valued home, 3.5% less likely to have a single-family home, 9.9% more likely to have a
dog.
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 4.2% less likely to own their home, 6.7% more

likely to own a higher valued home, 7.2% less likely to have a single-family home, 18.5% more likely to have a
dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 7.4% less likely to own their home, 6.9% more
likely to own a higher valued home, 1.8% less likely to have a single-family home, 6.3% more likely to have a
dog.
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34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 12.8% less likely to own their home, 2.8% more

likely to own a higher valued home, 6.% less likely to have a single-family home, 5.8% more likely to have a
dog.
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26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 1.7% less likely to own their home, 2.7% more

likely to own a lower valued home, 1.4% less likely to have a single-family home, 13.3% more likely to have a
dog.
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28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 30.5% more likely to look up D-I-Y advice
online, 7.4% less likely to always vote in local elections, 13.3% more likely to belong to a gym, 11.8% more

likely to fly domestic past yr.
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.
J [E— Adults 18 or older who used REDDIT in the past 30 days are 25.6% more likely to look up D-I-Y advice
@ E online, 12.3% less likely to always vote in local elections, 22.7% more likely to belong to a gym, 13.7%
more likely to fly domestic past yr.
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 30.3% more likely to look up D-I-Y advice
online, 5.4% less likely to always vote in local elections, 12.1% more likely to belong to a gym, 15.7% more
likely to fly domestic past yr.
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34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 29.% more likely to look up D-I-Y advice online,
12.1% less likely to always vote in local elections, 7.9% more likely to belong to a gym, 6.% more likely to
fly domestic past yr.
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26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 40.8% more likely to look up D-I-Y advice
online, 3.2% more likely to always vote in local elections, 2.3% more likely to belong to a gym, 11.6% more

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 1.6% more likely to use QSRs past mo., 2.3%
more likely to use Sit-Down Restaurants past mo., 4.4% more likely to use Casinos past yr., 5.% less likely to
smoke cigarettes.
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 4.2% more likely to use QSRs past mo., 4.3%
more likely to use Sit-Down Restaurants past mo., 5.6% less likely to use Casinos past yr., 14.3% less likely to

smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users:
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are .2% more likely to use QSRs past mo., 4.8%
more likely to use Sit-Down Restaurants past mo., 3.2% more likely to use Casinos past yr., 14.3% more likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older
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N

°

Casinos visited past 12 months: Yes
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Marijuana / Cannabis
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EEE
3,661,363

4 times
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6 - 9times

10times or more

wwho used REDDIT in the past 30 days

Total Monthly QSR Users:
82.7%

34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 1.9% more likely to use QSRs past mo., 4.5%
more likely to use Sit-Down Restaurants past mo., 2.8% more likely to use Casinos past yr., 8.8% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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smoke cigarettes.

26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 3.% more likely to use QSRs past mo., 2.% more
likely to use Sit-Down Restaurants past mo., 10.% more likely to use Casinos past yr., 11.2% more likely to
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mﬁdlnvestments wned: Adults 18 or o

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

118,560,630 45.2%

72,003,612

28.2% or 73,939,961 of USA Adults 18 or older used REDDIT in the past 30 days.

98,078,963 37.4%

968,277 12.1%
35,485,302 13.5%

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

7,563,042 8 [E3 3

659 9.7%
PIRRDE 10.1%

3 102%
g 8.2%

S347,1357.2%
20,659, A

m who used REDDIT in the past 30 days

mUSA

Ider

Adults 18 or older who used REDDIT in the past 30 days are 18.3% more likely to have a 401K, 14.6% more
likely to have an Auto Loan, 29.5% more likely to Invest/Trade Stocks Online, 2.8% less likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

. T.8% 7.2% ¢y 5.5% 4,0% 4.4%
m o .

Certificates of Studentican Personal Loan Refinanced Home

Auto Loan
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Account Mortgage Loan or Home
Equity Loan
= who used REDDIT in the past 30days m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA USA Projection
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26.9% or 2,036,129 of CHICAGO DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 23.% more likely to have a 401K, 23.% more likely
to have an Auto Loan, 39.3% more likely to Invest/Trade Stocks Online, 3.3% less likely to pay with their Debit
Card.
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Professional Services Used*- Adults 18 or older
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28.5% or 1,624,154 of WASHINGTON, DC DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 12.3% more likely to have a 401K, 17.2% more
likely to have an Auto Loan, 33.4% more likely to Invest/Trade Stocks Online, 5.% less likely to pay with their
Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older
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Professional Services Used*: Adults 18 or older
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34.1% or 1,538,756 of SEATTLE-TACOMA DMA Adults 18 or older used REDDIT in the past 30 days.
Adults 18 or older who used REDDIT in the past 30 days are 7.7% more likely to have a 401K, 6.6% more likely

to have an Auto Loan, 9.2% more likely to Invest/Trade Stocks Online, 4.% less likely to pay with their Debit
Card.

mﬁﬂmvestments Owned Adults 18 or older
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s
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b VIsA
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26.% or 1,228,114 of PHOENIX DMA Adults 18 or older used REDDIT in the past 30 days.

Adults 18 or older who used REDDIT in the past 30 days are 24.3% more likely to have a 401K, 23.5% more
likely to have an Auto Loan, 14.5% more likely to Invest/Trade Stocks Online, .1% more likely to pay with their
Debit Card.

mﬁ Alnvestments Oned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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| Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 18 hours, 42 minutes and 35
seconds each week with All Forms of Media.

76.6% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 44 minutes each week listening to All
Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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' Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 18 hours, 54 minutes and 19
seconds each week with All Forms of Media.

78.8% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 50 minutes each week listening to All
Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 14 hours, 56 minutes and 50
seconds each week with All Forms of Media.

69.8% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 35 minutes each week listening to All
| Local Aﬂ/{/FM Radio! representing 7.3% q_f total time spent with all forms Q[ Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 16 hours, 3 minutes and 39
seconds each week with All Forms of Media.

68.8% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 33 minutes each week listening to All
| Local Aﬂ/{/FM Radio! representing 7.% o_f total time spent with ah'jorms QI Media.
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[ Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 22 hours, 28 minutes and 1

seconds each week with All Forms of Media.
85.% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 14 minutes each week listening to All Local,
AM/FM Radio, representing 7.5% of total time spent with all forms of Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 1 days, 20 hours, 25 minutes and 49

seconds each week with All Forms of Ad-Supported Media.
74.1% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 13 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 1 days, 20 hours, 30 minutes and 3
seconds each week with All Forms of Ad-Supported Media.

75.9% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 18 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 1 days, 16 hours, 22 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

67.4% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 6 hours and 6 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 1 days, 17 hours, 23 minutes and 46
seconds each week with All Forms of Ad-Supported Media.

67.4% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 5 hours and 54 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 2 days, 0 hours, 49 minutes and 4 seconds
each week with All Forms of Ad-Supported Media.

82.9% of Adults 18 or older who used REDDIT in the past 30 days spend an avg. of 5 hours and 53 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.% of totaltime spent with all forms of Ad-Supported Media.
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| Adults 18 or older who used REDDIT in the past 30 days spend an average of 6 hours and 20 minutes
each day with All Forms of Ad-Supported Media. 74.1% listen to Local AM/FM Radio for an avg. of

53.3 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Adults 18 or older who used REDDIT in the past 30 days spend an average of 6 hours and 21 minutes

é EXIIN each day with All Forms of Ad-Supported Media. 75.9% listen to Local AM/FM Radio for an avg. of
54.1 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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52.3 minutes/day.

Adults 18 or older who used REDDIT in the past 30 days spend an average of 5 hours and 46 minutes
each day with All Forms of Ad-Supported Media. 67.4% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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50.7 minutes/day.

Adults 18 or older who used REDDIT in the past 30 days spend an average of 5 hours and 54 minutes
each day with All Forms of Ad-Supported Media. 67.4% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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50.5 minutes/day.

| Adults 18 or older who used REDDIT in the past 30 days spend an average of 6 hours and 58 minutes
each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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54,826,315 or 74.1% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.3 minutes every day representing 37.9% of all
time spent daily with Ad-Supported Audio.
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' 1,544,519 or 75.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 54.1 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.
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' 1,094,988 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 52.3 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 1,037,134 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 50.7 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Audio.
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' 1,018,468 or 82.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 50.5 minutes every day representing 40.2% of all
time spent daily with Ad-Supported Audio.
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54,826,315 or 74.1% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.3 minutes every day representing 37.9% of all
| time spent daily with Ad-Supported Audio.
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| 1,544,519 or 75.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 54.1 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.
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| 1,094,988 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 52.3 minutes every day representing 35.1% of all

time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

v

who used REDDIT in the WASHINGTON, DC

past 30 days
13.0% 12.9%
11.0% s " 5.8%
9.2% S 6% 7.3%
6.9% =7 58% 61% 53y ,,,
4.3%
8.4% 8.4% 2.0% 2.6%
5 8% 4
ECE 77 Bl o i e
522,584 738,252 489 081 413 703 348,484 i 244,793 ; 146,289
Spotifv YouTube Music Pandora AII Others Amazon Music  iHeartRadio SiriusXm

: 11.2 i
who used REDDIT in the past 30 days

11.2 7.8

8 JEE
® WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25 Qual intab 5857

* Share of Everything

Social media apps or websites used or visited past 30 days: Reddit



| 1,037,134 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 50.7 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Audio.
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| 1,018,468 or 82.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 50.5 minutes every day representing 40.2% of all
time spent daily with Ad-Supported Audio.
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54,826,315 or 74.1% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic
Hits, Country, and Classic Rock.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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> 1,544,519 or 75.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-Supported
@ EXTITa Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC,
Classic Hits, and Alternative.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,094,988 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Alternative, and
Pop Contemporary Hit Radio.
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7 1,037,134 or 67.4% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Country,
Alternative, and Classic Hits.
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and Adult Hits.

1,018,468 or 82.9% of Adults 18 or older who used REDDIT in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Country, Classic Rock,
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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38,691,539 or 52.3% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 67.1 minutes every day representing 30.% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
o]

Local TV Stations

1,195,533 or 58.7% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 75. minutes every day representing 34.5% of all time spent daily
with Ad-Supported Video.

_Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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829,871 or 51.1% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 49.5 minutes every day representing 26.3% of all time spent daily
with Ad-Supported Video.
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' 693,201 or 45.% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 53.2 minutes every day representing 25.6% of all time spent daily
with Ad-Supported Video.
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582,796 or 47.5% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 73.8 minutes every day representing 33.% of all time spent daily
with Ad-Supported Video.
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38,691,539 or 52.3% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 67.1 minutes every day representing 30.% of all time spent daily
| with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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| 1,195,533 or 58.7% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 75. minutes every day representing 34.5% of all time spent daily

with Ad-Supported Video.
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| 829,871 or 51.1% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
9 jo— Local TV Stations for an average of 49.5 minutes every day representing 26.3% of all time spent daily
with Ad-Supported Video.
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693,201 or 45.% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 53.2 minutes every day representing 25.6% of all time spent daily

with Ad-Supported Video.
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| 582,796 or 47.5% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations for an average of 73.8 minutes every day representing 33.% of all time spent daily

with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older
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38,691,539 or 52.3% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Movies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Locaf‘ TV £Sation Programs (Persons & % Reach): Adults 18 or older
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1,195,533 or 58.7% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Game Shows, and Movies.
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' 829,871 or 51.1% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local
News - Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Local News - Morning
Movies
National/Network News
Dramas

Game Shows
Documentaries
Food/Cooking Shows
Mystery/Suspense/Crime
Local News - Late

Late Night Talk

693,201 or 45.% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Movies, and Game Shows.
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582,796 or 47.5% of Adults 18 or older who used REDDIT in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News - Evening, Local
News - Morning, and Dramas.

Local TVStatlon Programs (Persons & % Reach): Adults 18 or older Loca! TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 50,268,226 or 68.% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Social Media for an average of 128. minutes every day representing 26.8% of all time spent daily
with Ad-Supported Digital Media.
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1,378,718 or 67.7% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
9? EITTa Social Media for an average of 124.3 minutes every day representing 25.9% of all time spent daily
with Ad-Supported Digital Media.
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1,068,059 or 65.8% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Social Media for an average of 120.3 minutes every day representing 24.8% of all time spent daily
with Ad-Supported Digital Media.
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1,022,602 or 66.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Social Media for an average of 117.2 minutes every day representing 22.9% of all time spent daily
with Ad-Supported Digital Media.
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890,035 or 72.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Social Media for an average of 157.3 minutes every day representing 29.5% of all time spent daily
with Ad-Supported Digital Media.
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' 50,268,226 or 68.% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 33.7 minutes every day representing 26.3% of all time spent daily with
Ad-Supported Social Media.
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1,378,718 or 67.7% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 33.3 minutes every day representing 26.8% of all time spent daily with
Ad-Supported Social Media.
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1,068,059 or 65.8% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 32.9 minutes every day representing 27.4% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

1,022,602 or 66.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 31.2 minutes every day representing 26.6% of all time spent daily with
Ad-Supported Social Media.
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890,035 or 72.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 45.7 minutes every day representing 29.1% of all time spent daily with
Ad-Supported Social Media.
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50,268,226 or 68.% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 33.7 minutes every day representing 26.3% of all time spent daily with
Ad-Supported Social Media.
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1,378,718 or 67.7% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported

@ EXIIa Facebook for an average of 33.3 minutes every day representing 26.8% of all time spent daily with
Ad-Supported Social Media.
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5 1,068,059 or 65.8% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
g Jr— Facebook for an average of 32.9 minutes every day representing 27.4% of all time spent daily with
Ad-Supported Social Media.
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1,022,602 or 66.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 31.2 minutes every day representing 26.6% of all time spent daily with
Ad-Supported Social Media.
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890,035 or 72.5% of Adults 18 or older who used REDDIT in the past 30 days use Ad-Supported
Facebook for an average of 45.7 minutes every day representing 29.1% of all time spent daily with

Ad-Supported Social Media.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 3,426,705; Social Media: 3,355,810; Non-Prem. Cable: 1,734,364; Local TV:
1,427,454 reaching Adults 18 or older who used REDDIT in the past 30 day

All Other Digital Media: 5,276,323;
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Adults 18 or older who used REDDIT in the past 30 days USA Metro Area Adults 18 or older
20,000,000 70,000,000
18,000,000
60,000,000
16,000,000
14,000,000 50,000,000
12,000,000
40,000,000
10,000,000
30,000,000
8,000,000
6,000,000 20,000,000
4,000,000
10,000,000
2,000,000
(1] (1]
FRPIEPPELRE T DT RDB R R R RN R PR S S PP LRES DT R R R R R R R,
0xﬁ?ﬂ;"u"’%@'\#Qo$a~\ag°sQ'stuQ«,Q;;Q*\Q%QqQQqIQQf O'&‘L’bhp‘o@’\ %@@5¢®{»°“3“S$QQ(QQ%Q'\Q$QQ
s Mon- Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH e Mon-Fri Local AM/FM Radio AQH e VlON-Fri Local TV Station AQH
s [VION- Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH e VloN-Fri Non-Premium Cable TV AQH s M on-Fri Social Media AQH
e [Vlon- Fri Digital Media (Less Social) AQH s Vlon-Fri Digital Media (Less Social) AQH

USA USA Projection Scarborough R1 2025: Feb24-Mar25 Qual Intab 6,561
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 24,890

soefa.ai

USA Projection Scarborough R1 2025: Feb24-Mar25

Social media apps or websites used or visited past 30 days: Reddit

* Share of Everything
for Anything _



© Exxoa

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 148,677;
Local Radio: 95,990; Social Media: 92,171; Non-Prem. Cable: 49,368; Local TV: 43,538

reaching Adults 18 or older who used REDDIT in the past 30 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 70,775; Local Radio: 66,920; Non-Prem. Cable: 38,842; Local TV: 26,381
reaching Adults 18 or older who used REDDIT in the past 30 days.

All Other Digital Media: 97,049;
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 64,635; Social Media: 63,273; Non-Prem. Cable: 31,245; Local TV: 25,242
| reaching Adults 18 or older who used REDDIT in the past 30 days.

All Other Digital Media: 105,031;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 106,137;
Social Media: 66,723; Local Radio: 65,035; Non-Prem. Cable: 32,446; Local TV: 24,782
| reaching Adults 18 or older who used REDDIT in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used REDDIT in the past 30 days
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' 63,973,379 or 86.5% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
53.8 minutes per day driving, seeing Billboards and Signs. 62.% Listen to Local Radio Stations Out-of-
Home for an average of 32.3 minutes/day.

Top-13 Out—cf-Home Media (Persons & % Reach): Adults 18 or older
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1,757,669 or 86.3% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
49.6 minutes per day driving, seeing Billboards and Signs. 63.4% Listen to Local Radio Stations Out-
of-Home for an average of 32.8 minutes/day.
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1,348,560 or 83.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
54.3 minutes per day driving, seeing Billboards and Signs. 56.4% Listen to Local Radio Stations Out-
of-Home for an average of 31.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,307,679 or 85.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
50. minutes per day driving, seeing Billboards and Signs. 56.3% Listen to Local Radio Stations Out-of-
Home for an average of 30.7 minutes/day.
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Top-13 Out—o_f -Home Media (Persons & % Reach): Adults 18 or older
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1,102,683 or 89.8% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
46. minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local Radio Stations Out-of-
Home for an average of 30.6 minutes/day.
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63,973,379 or 86.5% of Adults 18 or older who used REDDIT in the past 30 days spend an average of 53.8
minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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7 1,757,669 or 86.3% of Adults 18 or older who used REDDIT in the past 30 days spend an average of 49.6

minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,348,560 or 83.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of 54.3
@ minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,307,679 or 85.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of 50.
minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,102,683 or 89.8% of Adults 18 or older who used REDDIT in the past 30 days spend an average of 46.
minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,757,669 or 86.3% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
49.6 minutes per day driving an average of 28.9 miles each day and are 14.7% more likely to use
Ronald Reagan Memorial Tollway (I-88) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,348,560 or 83.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
54.3 minutes per day driving an average of 31.6 miles each day and are 67.1% more likely to use
Independence Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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I
1,307,679 or 85.% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
50. minutes per day driving an average of 29.1 miles each day and are 42.3% more likely to use 6th

Avenue (Seattle) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Social media apps or websites used or visited past 30 days: Reddit

1,102,683 or 89.8% of Adults 18 or older who used REDDIT in the past 30 days spend an average of
46. minutes per day driving an average of 26.8 miles each day and are 32.9% more likely to use
Central Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older

85281 pn 1.97% L00%
85054 W 3.17%
85040 RS 0.99% 0%
85027 W 2.07%
85009 0.93% 184%
85296 W 1.76%
85340 W 1.56%
85006 == 1.56%
ss001 PRI e
85253 1.49%
85215 0.52% Lo
85258 |ESTI—- 1.47%
ss212 RSO
1.45%

85307 P o
85224
85257
85210
85013
85284
85286
85248
85206
85205
85209
85202
85345

* Share of Everything
for Anything _




- SUM(Adulis 18 or older _

56 52,309

Top Residential Zip Codes: (Adults 18 or older who used REDDIT in the past 30 days)

3 T

[

/
_) 2.886 £ 60107

1~ J_.\_\ \2 I':36J—J

JSOILT?
" 2408

3606 F19Y 60100 By
3.038%,
2,557

Share of Everything

soefa.ai s

Social media apps or websites used or visited past 30 days: Reddit



SUM(Adults 18 or older ..

Top Residential Zip Code ho used REDDIT in the past 30 days)

2025 Maobox © OpenStreetManp

WASHINGTON, DC DMA  Scorborough R1 2025: Mor24-Mar25  Qualintob 1,711 Share of Everything
Al Graphs ond soefa.ai Dota Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. «al for anytning _

Social media apps or websites used or visited past 30 days: Reddit




Top Residential Zip Codes: (Adults 18 or older who used REDDIT in the past 30 days) - ||| SUMAdults 18 or olger ...

33237
106 42,336

} 2025 Mapbox © OpenStreetMa

SEATTLE-TACOMA OMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 1,183 * snare of Everything
All Graphs and soefo.oi Data Modeling Copyright € 2025 Hubbard Broadcasting, inc. LLC. Al rights reserved. soe€elia.al for Anything

Social media apps or websites used or visited past 30 days: Reddit



Top Residential Zip Codes: (Adults 18 or older who used REDDIT in the past 30 days) SUMCAdulis taorolder..
: Y B 7 1 [ = T
g 71 30,070

@ 2025 Mapbox © OpenStreetMap : ey | i PR . 2 unknown

PHOENIX DOMA Scarborough R1 2025: Jan24-Jan25 Qual Intob 537 * Snhare of Everytning
All Graphs ond soefo.ai Dota Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soelia.al for anytning

Social media apps or websites used or visited past 30 days: Reddit




19,862,608 or 26.9% of Adults 18 or older who used REDDIT in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 27.9% of all time
spent daily with All forms of Print Media.
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605,219 or 29.7% of Adults 18 or older who used REDDIT in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 29.1% of all time
spent daily with All forms of Print Media.
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459,052 or 28.3% of Adults 18 or older who used REDDIT in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 26.8% of all time
spent daily with All forms of Print Media.
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451,686 or 29.4% of Adults 18 or older who used REDDIT in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.
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412,492 or 33.6% of Adults 18 or older who used REDDIT in the past 30 days read Direct Mail
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“Advertising Actions"
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